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What is the Media Diversity Measurement Framework?

The Framework was
developed by the ACMA
to help inform
government decision-
making in support of

public interest journalism

and media diversity in
Australia.

In 2023, the
government announced
funding for the ACMA to
Implement the
Framework as a key
Input to its News Media
Assistance Program.

The ACMA will report
against the Framework
every 2 years through
the News media in
Australia series.
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News media in Australia: 2025 report
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News media in Australia: 2025 report

Thank you to all those who contributed to the development of the framework and first report...
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Which networks and owners control Australia’s news brands?

Number of news brands by network

AsC I 168
Southern Cross Austereo [[INRNEEE 27
News Corp Australia [ N N S
15817 880 ses N o3
Australian Radio Network || NNGNNEGEGEG 54
Seven Network [ INNENEGEG 47

News brands Owners

Australian Community Media || NG 45
News outlets Networks
Super Radio Network [ NN 44
2,858 105 ows Srovy I %
y Today News Group |GG 38

TEABBA Media | 33
star News Group [ 24
CAAMA Radio [l 20
Provincial Press Group [l 20
ACE Radio [l 19
WIN Network [l 18
PAW Radio Network [JJlj 13
1 ,260 557 Times News Group [} 13
Resonate Broadcasting [Jij 12

(Use the diagram button at the top of this page to show the McPherson Newspapers i
hierarchy of controllers, owners, brands and outlets) Capital Radio Network [l 9
Network 10 ] 9

Total networked brands Total independent brands

Australia’s professional news market is highly networked
Indicator 1 — groups, owners and controllers acma.gov.au




How many journalists are employed in Australia?

Total journalists employed over time in Australia

Total journalists 2011

16,125

Total journalists 2021

13,108

Increase/decrease
2011 v 2021

-18.7%

2011 2021

The total number of journalists in Australia is decreasing
Indicator 2 — professional news workforce acma.gov.au




How many journalists are employed in Australia by type?

Total journalists employed over time in Australia by type (%)
34

Total journalists 2011

5,510

Total journalists 2021

2 81 6 @ Print Journalist
y

Increase/decrease
2011 v 2021

-48.9%

2011 2021

‘Print journalists’ have seen the greatest decrease
Indicator 2 — professional news workforce acma.gov.au




How many journalists are employed in Australia by type?

Total journalists employed over time in Australia by type (%)

Total journalists 2011

2,125

Total journalists 2021

2 96 9 @ Journalists and Other Writers nfd
’

Increase/decrease
2011 v 2021

+39.7%

201 2021

‘Journalists and other writers: not further defined’
saw the largest increase

: : acma.gov.au
Indicator 2 — professional news workforce




How many Australian news outlets are producing professional news?

Number of news outlets by platform

Number of news outlets
1,109
2,858 ez
(Use the diagram button at the
top of this page to show the
hierarchy of controllers, owners, 476
brands and outlets)
215
108
IS - 00000
News Radio Newspaper Email Free-to-air TV Other Magazine Subscription
website/app newsletter TV

News websites and apps are the most prevalent type of news outlet
Indicator 3 — professional news workforce
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How much Australian news is public interest journalism?

Public interest journalism Sampled news stories by state/territory (%)

Total news stories ® Public interest journalism @ Other

9,642

Total news stories (%)

80
Other

Total news stories
2,401

Total news stories (%)

B A high proportion of news

articles produced in Australia
contain public interest
journalism

Indicator 4 —range and variety of
news content

acma.gov.au
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How many Australians access news?

Accessed news in the past 7 days (%) Average number of platforms used to access news in the past 7 days
96 95 3.5
3.1
June 2022 June 2023 June 2024 June 2022 June 2023 June 2024

News consumption is decreasing in Australia

: : acma.gov.au
Indicator 5 — news consumption d




What are the most popular platforms for Australians to access news?

Platforms used to access news in the past 7 days: Age group - years (%)

18-24 ©25-34 ©35-44 ®45-54 ©55-64 @65-74 @75+

63 64
58 5
52 | 0
3130
6
2
19
1 y 11
|| alll il s cunk -
lI
Free tnalr News Soqgal Rad o Search News Priat Free-to-air Podcast Radio via the Subscripti...
website/app media/¢dom... (AM/FIy/D engihe aggregator... newsgaper catch-up/st... internet/app TV service
websitg¢/app service

Older Australians are more likely to use traditional platforms to access
news, while younger Australians are more likely to use social media

Indicator 5 — news consumption
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Which news outlets do Australians rely on the most?

Most relied on news outlets — age group (%)

@18-44 45+

. 21
Facebook 55

I 19
3

Instagram

I 12
YouTube 17

Amonq social media
X (formerly Twitter) _______ 9

8 platforms, older Australians
Reddit M— & are more likely to rely on
TiTo I 7 Facebook for news, while
. 12 younger people are more
Facebook Messenger .7 5 likely to rely on Instagram
Discord M Indicator 6 — trust and impact
Linkedin M1/
Telegram 1
WeChat W

Weibo W acma.gov.au




How is Australians’ trust in news trending?

Trust in news by year (%)

@ Trust in news (%) @Distrust in news (%) @ Neither (%)

50
43 42 44 43 43
Trust in news (%) >— 38 41 ——— 40
33 33
32 31
. 30 30
Neither (%) o— 29 —4,
25 25 25 —o — *
Distrust in news (%) ° ° 29 28 29 —— —®
25 26
2016 2017 2018 2019 2020 2021 2022 2023 2024

Australians’ trust in news is declining
Indicator 6 — trust and impact
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What does this mean for news publishers?

The 2025 report offers insights on the state of Australia’s media diversity across print,
radio, TV and digital news media

It highlights the contribution of digital news platforms to the diversity of Australia’s
—r— news media landscape

@ A focus of the framework is on the diversity of professional Australian news outlets —
for the first report this was limited to platform type and primary state/territory

@ Opportunities for news outlets and industry bodies to continue to help us strengthen
NS and expand the framework and reporting on news media diversity in Australia

acma.gov.au




Looking ahead...

The ACMA will continue work on the Framework and News media in
Australia series

This will include;

* maintaining and updating published interactive data reports See ‘next steps’
- _ | | for each

e monitoring trends in the news media environment indicator in the

- identifying new sources of data and research to address gaps in 2025 report

reporting
« examining and updating the Framework to ensure it is fit for purpose

* publishing a comprehensive report every 2 years on the state of news
media diversity in Australia.

acma.gov.au



Read the 2025 report and explore

our interactive reports here
acma.gov.au/news-media-australia

Questions?

Contact:
mdmftaskforce@acma.gov.au

acma.gov.au
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