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News has gone a
little weird lately









Australia is a world leader when
it comes to avoiding news





72% 67%



Lack of issues that represent what women care about



Lack of issues that represent what women care about

55%
of women want more
positive news



LIFESTYLECULTURE LOCAL



20% 48%

How about political news?



Financial & Economic?



Mainstream News?



News is coming from social media



Distrust in news is strong
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That was in 2019.



How about 2023?



47% 58%



51% 58%



45% 48%





The news affects my mood.



The news isn’t
relevant to me.



I prefer an
alternative
source.



Crisis
Fatigue.



Do we just pack up and go home?



did we get into
news anyway?







AWARE









How do we turn this around?





Balanced.



Engaging.



Adaptable.



Generational.



Data Driven.



Experimental.





Content that clicks





Gen Z doesn’t do this.



News is consumed alone.



And shared via private
chat and friend groups.



Virality is no longer as public.



What can we do with this?



TEXT
CONTENT

GRAPHIC
CONTENT

VIDEO
CONTENT



TEXT
CONTENT

Summarise into lists

Concise reporting

Expand using audio



Summary and hook

Main points as a list

Main story as audio

Main story as text



GRAPHIC
CONTENT

Infographic

Shareable quote

Carousel formats









VIDEO
CONTENT

Short format still rules

Made for mobile

Gets to the point within 3s



https://www.tiktok.com/@thedailyaus/video/7363206259438374145?is_from_webapp=1&sender_device=pc
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